Council takes digital content forward,
but further efforts needed
BRUSSELS (June 8th 2017) - DIGITALEUROPE welcomes the improvements made in Council on the Digital Content
Directive, and in particular the efforts to avoid overlaps and conflicts between the proposed Digital Content
Directive and the recently adopted General Data Protection Regulation (GDPR). The clear references to the GDPR
are a significant improvement and will provide legal certainty as we enter the implementation phase of the new
privacy rules.
However, we urge lawmakers to address our outstanding concerns in the trialogue negotiations, especially
regarding the scope of the Directive.
While we believe that the changes made to limit the scope to the provision of personal data is a step in the right
direction, we remain strongly concerned about endorsing the general principle that ‘users pay with their data’,
and its impact on consumers and business.
“The scope, as agreed today, fails to take current and future market developments as well as changing consumer
needs fully into account,” said DIGITALEUROPE Director General Cecilia Bonefeld-Dahl. “It will create greater
uncertainty and risk for both consumers and suppliers, especially start-ups and SMEs. This will result in fewer
innovative content providers and reduce incentives for companies to innovate and grow.”
“App development in the EU alone is now worth € 63bn and will provide nearly 5 million jobs by 2018,” added
Ms Bonefeld-Dahl. “This new phase of impressive growth in Europe’s digital content and service market is thanks
to the availability of free, freemium and paid business models, which let consumers access content according to
their preferences. We must not fix what isn’t broken. In fact, the average user has 95 different apps installed on
their devices and overall consumer satisfaction is very high for zero-priced and paid-for content.”
DIGITALEUROPE also regrets the decision taken by the Council that embedded digital content should fall under
the Tangible Goods Directive. Access to remedies in the case of lack of supply or conformity of the content or
service should of course be facilitated, but the approach adopted will create confusion for consumers. “Most
people will find it difficult to distinguish between embedded and non-embedded digital content,” explained Ms
Bonefeld-Dahl. “All digital content – embedded or not – should be treated the same way and fall under the Digital
Content Directive.”
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ABOUT DIGITALEUROPE
DIGITALEUROPE represents the digital technology industry in Europe. Our members include some of the world's largest IT,
telecoms and consumer electronics companies and national associations from every part of Europe. DIGITALEUROPE wants
European businesses and citizens to benefit fully from digital technologies and for Europe to grow, attract and sustain the
world's best digital technology companies.
DIGITALEUROPE ensures industry participation in the development and implementation of EU policies. DIGITALEUROPE’s
members include 61 corporate members and 37 national trade associations from across Europe. Our website provides
further information on our recent news and activities: http://www.digitaleurope.org

DIGITALEUROPE MEMBERSHIP
Corporate Members
Airbus, Amazon Web Services, AMD, Apple, BlackBerry, Bose, Brother, CA Technologies, Canon, Cisco, Dell, Dropbox, Epson,
Ericsson, Fujitsu, Google, Hewlett Packard Enterprise, Hitachi, HP Inc., Huawei, IBM, Intel, JVC Kenwood Group, Konica
Minolta, Kyocera, Lenovo, Lexmark, LG Electronics, Loewe, Microsoft, Mitsubishi Electric Europe, Motorola Solutions, NEC,
Nokia, Nvidia Ltd., Océ, Oki, Oracle, Panasonic Europe, Philips, Pioneer, Qualcomm, Ricoh Europe PLC, Samsung, SAP, SAS,
Schneider Electric, Sharp Electronics, Siemens, Sony, Swatch Group, Technicolor, Texas Instruments, Toshiba, TP Vision,
VMware, Western Digital, Xerox, Zebra Technologies.

National Trade Associations
Austria: IOÖ
Belarus: INFOPARK
Belgium: AGORIA
Bulgaria: BAIT
Cyprus: CITEA
Denmark: DI Digital, IT-BRANCHEN
Estonia: ITL
Finland: TIF
France: AFNUM, Force Numérique,
Tech in France

Germany: BITKOM, ZVEI
Greece: SEPE
Hungary: IVSZ
Ireland: TECHNOLOGY IRELAND
Italy: ANITEC
Lithuania: INFOBALT
Netherlands: Nederland ICT, FIAR
Poland: KIGEIT, PIIT, ZIPSEE
Portugal: AGEFE
Romania: ANIS, APDETIC
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Slovakia: ITAS
Slovenia: GZS
Spain: AMETIC
Sweden: Foreningen
Teknikföretagen i Sverige,
IT&Telekomföretagen
Switzerland: SWICO
Turkey: Digital Turkey Platform, ECID
Ukraine: IT UKRAINE
United Kingdom: techUK
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